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Firdaus Dwinanto NRP. 1423015123. Tingkat Pengetahuan Masyarakat 
Surabaya Mengenai Program Parkir Meter Melalui Media Sosial Dinas 
Perhubungan Surabaya. 
 
Penelitian ini bertujuan untuk mengetahui bagaimana tingkat pengetahuan 
masyarakat Surabaya mengenai program Parkir Meter melalui sosial media 
Dinas Perhubungan Surabaya. Alasan penelitian ini dilakukan karena ingin 
mengetahui bagaimana pengetahuan dari masyarakat Surabaya mengenai 
progam Parkir Meter yang disosialisasikan melalui media sosial dari Dinas 
Perhubungan Surabaya. Teori yang digunakan adalah teori Who Says What 
In Which Channel To Whom With What Effect yang mengarah ke efek 
kognitif (pengetahuan) kepada program Parkir Meter. Indikator yang 
digunakan pada penelitian ini terdiri dari pengetahuan produk, pengetahuan 
pemakaian, dan pengetahuan pembelian. Metode penelitian yang digunakan 
adalah penelitian kuantitatif deskriptif. Peneliti menggunakan survei untuk 
pengumpulan datanya yang dibagikan kepada 100 responden yang 
mengetahui program Parkir Meter. Penelitian yang telah dilakukan, peneliti 
menemukan hasil bahwa tingkat pengetahuan masyarakat Surabaya 
mengenai program Parkir Meter Melalui media sosial Dinas Perhubungan 
Surabaya tersebut adalah tinggi untuk pengetahuan produk, pengetahuan 
pemakaian, dan pengetahuan pembelian. Didapatkan yang mengetahui 
program Parkir Meter berjenis kelamin perempuan dengan usia 18-29 tahun 
dimana rata-rata masih berstatus mahasiswa dengan pendidikan terakhir 
SMA dengan pengeluaran sebulan kurang dari satu juta  media yang sering 
digunakan adalah media internet. 
 







Firdaus Dwinanto NRP. 1423015123. Level of Knowledge of the Surabaya 
Community Regarding the Parking Meter Program Through the Social 
Media of the Surabaya Transportation Office. 
 
his study aims to find out how the level of knowledge of the people of 
Surabaya regarding the Parking Meter program through the Surabaya Social 
Service Transportation media. The reason for this research was because it 
wanted to find out how the knowledge of the Surabaya community 
regarding the Parking Meter program was socialized through social media 
from the Surabaya Transportation Agency. The theory used is the theory of 
Who Says What In Which Channel To Whom With What Effect leads to 
cognitive effects (knowledge) to the Parking Meter program. The indicators 
used in this study consisted of product knowledge, usage knowledge, and 
purchasing knowledge. The research method used is descriptive quantitative 
research. The researcher used a survey for data collection which was 
distributed to 100 respondents who knew the Parking Meter program. The 
research that has been done, the researchers found that the level of 
knowledge of the Surabaya community regarding the Parking Meter 
program through the Surabaya Transportation Department's social media 
was high for product knowledge, usage knowledge, and purchasing 
knowledge. It was found that those who knew about the Parking Meter 
program were female with the age of 18-29 years where on average they 
were still students with the last high school education with a monthly 
expenditure of less than one million media that is often used is internet 
media. 
Keywords: Knowledge Level, Knowledge, Social Media, Parking Meter 
 
 
 
 
